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Course CQutline

oj ecti ves

This course will provide a general understanding of marketing
research and how it can be used in nmaking business decisions.
This will be acconplished by |earning basic research nethods
with enphasis on the collection and anal ysis of marketing
information regardi ng both consuners and conpetitors. It wll
then be possible to use the techniques |earned to properly
eval uate various business opportunities.

Eval uati on

Tests (2 at 30%. = == = 60%
Project =~ .. . 30%
Participation . . . . . . . . 10%

100%

Course Materi al

As there are 14 weeks of classes there will be approximately
one chapter taken up every week with the remaining tinme allotted
for evaluation and review

chapt er

1 A Preview of Marketing Research

2 Research and Marketing Decisions (omt pp.38-49)

3 Desi gn, Inplenmentation, and Control of the Marketing
Resear ch Proj ect

4 Sanpling (omt pp.126-133)

5 Concepts of Measurenment

6 Informati on Collection: Survey Research

7 I nformation Col |l ection: Questionnaire Design

8 Information Collection: Interview ng, Cbservation
and Panel s

9 Information Collection: Attitude Measurenent

11 Data Preparati on and Sunmari zation

14 Mar ket Anal ysis and Forecasting

15 Presentati on of Research Results



